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Traditional Media Social Media In-Person Interactions

Finding Parents Where They Are, When They’re Ready
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Traditional Media Still Matters
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Social Media is Evolving
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VYF Uses a Nonjudgmental Tone with Easy-to-Understand 
Science & Personal Stories
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Social Media Platforms are Taking Steps to Address 
Disinformation
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Reworking algorithms, pop up boxes re-direct to CDC, WHO 
other credible medical groups & VYF pages

Reworking algorithms, pop up boxes re-direct to vaccines.gov

Perceived anti-vaccine channels/videos cannot advertise

Search results will redirect to CDC, AAP, WHO and the Vaccine Safety Net 

Presenter
Presentation Notes
Pinterest: We’re introducing a new experience for vaccine-related searches on Pinterest. Now, when you search for “measles,” “vaccine safety” and other related health terms, you can explore reliable results about immunizations from leading public health organizations, including the World Health Organization (WHO), the Centers for Disease Control (CDC), the American Academy of Pediatrics (AAP) and the WHO-established Vaccine Safety Net (VSN), a global network of websites providing reliable vaccine safety information in various languages.



In Person Interactions are the Final Puzzle Piece
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Helping Parents Before They Choose
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“We educate parents at any point in their journey -
some are expecting their first, others have tweens that 
haven’t received a single shot. The big overriding theme 
for us is love: Parents want the best for their kids, and 
we help them sort through the noise of misinformation 
& disinformation. We don’t tell parents what to do: we 
simply listen to their concerns and provide evidence-
based information without fear or judgment.”
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Getting Back on the Right Path
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“EMES recognizes that personal, cultural, environmental, policy, 
religious, and institutional factors influence health related 
decisions. This is why we created community based, culturally 
sensitive, health educational programs taught by nurses that 
look similar to, or are from, the ultra Orthodox community 
population. EMES has learned we are most likely to succeed to 
improve health decisions in a community workshop setting. 
Community based workshops work because they are designed 
to teach people outside of a traditional health care setting, 
using an existing social structure. They also allow high levels of 
contact with the workshop leader(s), increasing information 
sharing, greater peer social interaction and greater social 
impact. These workshops are a necessary and timely program 
to make changes within an existing system in the ultra-
Orthodox Jewish communities, that was in the midst of 
experiencing a measles outbreak. EMES had several hundred 
ultra Orthodox women in attendance in a variety of settings: 
intimate living room style and larger events.”
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